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H I  DA R L I N G,  

I’m Beth G. Harper. 

I’m a Business & Marketing Coach for 
female entrepreneurs who are ready to 
create a seriously successful online 
business so they can live a freedom 
based lifestyle. 

I’ll be the first to tell you that I understand 
how overwhelming it can be to get all the 
nuts and bolts in place for your online 
business. As I got started, one of the first 
things I noticed was how tricky it was to 
nurture and grow your list (those who 
have subscribed or opted into your 
newsletter) and don’t even get me started 
on coming up with topics to write about. 
After all, I’m not a crazy content making 
machine, I’m only human! 

Not long ago, I quit my 9-5 and wound up 
working as an Assistant and eventually the Head of Creative a top-coaching 
company in the industry. This was my first taste of living the life of freedom I craved. 
I could finally travel while I worked and could make my own schedule. During that 
time, I learned the ropes and what it really took to create over a million in sales 
within 18 months of starting an online business. I soaked in everything I could, and 
when the time was right, leapt into getting serious about my own business. 

It’s my mission to help you get the systems in place that will help you create your 
very own seriously successful online business. The Noteworthy Newsletters Guide 
workbook is full of valuable content to help you craft powerful newsletters and 
guide you in designing a better email marketing strategy so you can start profiting 
from your online business. 

Remember, your potential clients are out there waiting to hear all the amazing 
content you have to share with them and, don’t forget, the programs you’ve 
designed with them in mind.  

Use this training to help you get started off on the right foot and as the launchpad 
to an impeccable email marketing strategy. 

Lots of love, 

Beth xo
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P.S. You’re on my list but are you following me on Instagram & Facebook too?!

https://www.instagram.com/bethgharper
https://www.facebook.com/bethgraceharper
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Email marketing is one of the most important elements in your business and is 
something entrepreneurs don’t take advantage of enough. The reason your 
mailing list is so important is because it’s the one place you can directly speak to 
your tribe. After all, how else are you going to stay in touch with them? 

Imagine that Instagram, Facebook, Twitter and every other social media platform 

out there were gone. !  All of your followers/fans would no longer be there. You’d 
only have your list left as a way to communicate with potential clients. 

Your email list is the only asset you actually have and own that connects you with 
potential clients. Your social media accounts are hosted on a companies site and 
you can’t contact those people directly - only on their terms. 

Social media is constantly changing, along with it's algorithms. That means if 
potential clients aren’t on that site when you’re posting, they probably won’t even 
see the promotion you just sent. If you send them a newsletter, they’re bound to 
open it even if it’s two days later. Your mailing list is one of the only things you 
have control over, because it’s yours 

Another reason that your list is so important is because it’s YOUR MONEY MAKER. 
It’s where you can directly sell to your potential clients and tell them all about the 
amazing program you’ve created just for them! 

These are a few extra perks to having a list… 

• When you send out a newsletter you see a higher surge in traffic to your website. 
• You get direct contact with your clients, which keeps you relevant and valuable 

to your audience. 
• If they ever forget to visit your site; now you remind them! 
• With a “bigger picture” plan it’s super easy to grow your list. 
• Lists are easy to maintain once you get the hang of it, and you don’t have to be a 

designer to make something beautiful! 
• You deserve to have a business that grows in success and size. A mailing list will 

help you with that! 

P U R P O S E  O F  Y O U R  M A I L I N G  L I S T
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Do you have your own mailing system set up? If you don’t, what do you need to do to get 
that set up for your business?

How would a CRM benefit your business?

Do you have a list you can get started with? If yes, list a few names and emails below.



COPYRIGHT 2016 I HEART MY LIFE  
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If you’re just getting started, you’ll want to follow these next 4 steps so you can 
get your newsletters up and running. You’ll start by setting up a CRM system 
(Customer Relationship Management). This section involves a bit of tech work so 
be patient and get stuck in! I promise setting this up will be worth it.  

After going through the 4 steps below, you’ll be ready to move along with your 
email marketing strategy. Begin implementing one newsletter and two sales 
emails per week ASAP. This has to become a new habit – like brushing your teeth! 

If you already have a CRM system in place…feel free to move on to the next 
section. (Email Strategy Page 7)  

Step 1 - Create an account through a mailing list provider (this is called CMR) 
Here are a few I recommend… 

• MailChimp (For beginners)* 
• Aweber (For beginners) 
• Active Campaign (Robust but user-friendly, for intermediates)* 
• GetResponse (Robust but user-friendly, for intermediates) 
• Constant Contact (Robust but user-friendly, for intermediates) 
• Ontraport (Robust but user-friendly, for intermediates) 
• InfusionSoft (Advanced) 

Step 2 - Round up a list of emails 
Get a list together of all your previous clients emails and potential client emails. 
Send them a note with a link to sign up to the new mailing list. (Always ask their 
permission first, NEVER assume they want to be on your list!) 

Step 3 - Create a juicy opt-in (freebie)  
If you want to get potential clients to sign up to your list, you’re going to want to 
create an opt-in which is a free gift in exchange for their email. (Keep an eye on 
my newsletter for future training on this!) 

Create an opt-in to entice sign-up (that’s what I did with this training) - share your 
free gift as a promo on your social media and on your website. Remember to post 
about it regularly and not just once! 

Step 4 - Share it everywhere 
Install links or sign-up forms to your newsletter/opt-in on all your social media and 
your website. 

* Platforms I use or have used. 

G E T T I N G  S TA R T E D
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What CRM system do you use or plan to use?

How many emails are you sending or plan to send a week?

What opt-in (freebie) will you create? Feel free to brainstorm a few ideas below.
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There is freedom in creating routine in your life and most importantly your business. 
Take this practice into your newsletters. I know it can be confusing when you’re first 
starting out and figuring out the strategy that best works for you and your business. 
It’s all a bit of trial and error. 

The good thing is that you will get the hang of this and create a clear email 
marketing strategy. The more you do this the better you’ll become! 

Here’s the strategy I follow when producing a newsletter… 

1. Type of Emails 
2. Set Aside Time 
3. Take Note 
4. Brain Dump 
5. Subject Lines 
6. Designing Your Email 
7. Click Send 

I’ll go more in depth into each category in the later pages of this workbook. Please 
note, this isn’t the only way to do this. You are welcome to implement what works 
best for your online business!

E M A I L  S T R AT E G Y
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There are many different types of emails you’ll need to write for you business. As 
you get started on your email marketing strategy, make a note of how many emails 
you need to write and the type of emails that need to go out weekly and monthly. 
Ideally you’d be working on your emails once a week unless you like to do them in 
bulk. That’s completely up to you! 

Like I mentioned earlier on in this workbook, get started with one newsletter and 
two sales emails per week. And I don’t want to hear it about two sales emails a 
week being “too salesy.” You’re doing a disservice to your list if you don’t share 
with them the amazing products, services, or programs you’ve created for them. It 
could help make a huge difference in their lives (and yours)! 

Think through what types of newsletters you need to send out. Here are a few 
options to get you started… 

• Weekly newsletter 
• Inspirational email 
• Sales email 
• Live training email  
• Sales funnel emails 
• New content announcement email (sharing a freebie) 
• Event invitation 
• Business updates  
• Survey emails 
• Thank you email 
• Welcome email 

A C T I O N  S T E P  

As a challenge, I want you to sign up for newsletters from companies you like, big 
and small. Then look at their newsletters with your “business eyes” and see what 
they’re doing. This is a great way to brainstorm new ideas for upcoming newsletters 
and promotions! 

T Y P E S  O F  E M A I L S
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Who’s newsletter do you want to sign up to?

Who’s already in your inbox that’s doing something you love?

What about their emails catches your attention?
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Who’s already in your inbox you don’t love?

What are they doing that you don’t like?

What can you take away from the questions above? Does this give you any ideas for your 
own newsletters?



COPYRIGHT 2016 I HEART MY LIFE  
NOT TO BE DISTRIBUTED

11 |  NOTEWORTHY NEWSLETTERS © 2016

I can’t stress how much this will make or break your email marketing strategy 
because building a relationship with your list takes consistency, and consistency is 
built on routine. Discipline equals freedom. Having a schedule creates stress free 
ease in your business…and your email marketing strategy. 

I didn’t always think this way but when things became chaotic in my business and I 
felt like I was drowning under a massive to-do list, designing a schedule made all 
the difference. It meant that I could have the freedom to do the things I loved 
instead of stressing out over a newsletters because I would’ve accomplished that 
task during my scheduled work hours. Sometimes you just have to get the dirty 
work over with. 

So here’s what I do… 

• I schedule two big blocks out in my calendar where I’ll specifically dedicate 
time to my newsletters.  

• One is blocked out on the 1st Monday of the month and the second block on 
the 3rd Monday of the month. During these big blocks, I brainstorm upcoming 
newsletters and leave enough time to write that weeks first email. 

• I create smaller blocks during the week to write sales emails. 

I’m not always inspired on these exact dates so if you need to move them to a 
different day in the week, that’s fine. You get to decide how you want to schedule 
this. 

Block out time during the month and weekly to brainstorm and write. Remember, 
doing this consistently is key. No matter what list size you have, always approach it 
as if you had a list of 10K+. When you have a large list, you want to be consistent 
with how often you’re staying in touch with them which will make you look super 
professional!

S E T  A S I D E  R O U T I N E D  T I M E
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When I’m not writing or brainstorming, I keep a note on my phone for newsletter 
ideas that come to mind when I’m on the go. They usually hit my randomly when 
I’m in an Uber on my way to a cafe or sitting in church listening to an inspirational 
message. Wherever I am, I pause and write down as much as I can in the moment 
to get a newsletter idea started.   

Find a place where you can write out a blurb of the details you want to go into in 
your newsletter. 

This is what it looks like on my phone… 

TA K E  N O T E

I make sure that I have the word newsletter in all caps at the very beginning of 
each note so I can quickly find the note I need. I personally use my Notes app on 
my iPhone but you could use other apps like Evernote.  
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This is what my blurbs look like. I write them on the go, so they are a bit messy 
and full of typo’s but as long as you understand what you’re talking about, you’re 
on the right track! 

TA K E  N O T E
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Now that you’ve created a routine to get you writing…how the heck do you start 
writing when you don’t feel inspired? That’s where the brain dump comes in. This 
isn’t the only way to do this but it works for me. Learning how to write a newsletter 
is relatively easy. Constantly generating newsletter content ideas is not. 

In the Set Aside Routine Time section (Page 11), I talked about scheduling 2 big 
blocks per month to brainstorm newsletters. This is when you get to brain dump! 
You start by gathering all the notes you’ve accumulated on your phone. Then you 
start brainstorming and writing down any ideas that come to mind at that moment. 
Let your mind wander and be inspired by events or things you’ve done over the 
last couple weeks. 

I personally like to write from first hand experience or share stories that a friend or 
even a client has shared with me. Anything I share with my list usually has inspired 
me or moved me in one way or another, at least enough to get me to share it with 
others! I share it with my list because I believe they will resonate with it too.  

Consider this when thinking of your email topics 

1. What type of newsletter do I want to write? 
2. Will this story/topic resonate with my list? 
3. Will this inspire my list? 
4. Will this email connect with my ideal clients? 
5. Will this inspire my list to purchase from me? 
6. Will this email make me relatable? 

Just a few questions to get you started… 

I’ve also created a bonus PDF that will get your newsletter ideas and blurbs 
organized. 

Remember this is a tool to write down your ideas when you’re working on your 
newsletter at your scheduled time. This isn’t where you’re going to write the whole 
newsletter. You want to have this document prepped so that once you actually 
want to sit down and write your newsletter all the info you need to get started is in 
one place.

B R A I N  D U M P

CLICK HERE TO ACCESS PDF

http://www.bethgharper.com/noteworthy-newsletters-guide
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Here’s a list of different topics you can write about to get you started… 

• E-course or free training 
• Success stories, client spotlight, Testimonials, case-studies 
• Industry news 
• Company news 
• Blog excerpts 
• Special offers 
• Q & A 
• Interviews 
• Apps and tools you find useful 
• Sneak peek of program or services-to-come 
• Webinars or Teleclasses  
• Moments that have inspired you 
• Quotes that meant something to you 
• Holiday themed email 
• Email with video inside 
• Seasons’ greeting  
• A guest blog post you’ve written for another brand 

A C T I O N  S T E P  

Although everyone does this differently – some plan ahead and some write on the 
fly – it’s important to get the juices flowing.  

Let’s brainstorm some newsletter ideas so you have a list ready to go over the 
next few months. Come up with 6 newsletter topics (1.5 months worth!) and subject 
lines in the bonus PDF! 

B R A I N  D U M P

CLICK HERE TO ACCESS PDF

http://www.bethgharper.com/noteworthy-newsletters-guide


COPYRIGHT 2016 I HEART MY LIFE  
NOT TO BE DISTRIBUTED

16 |  NOTEWORTHY NEWSLETTERS © 2016

When it comes to subject lines, your aim is to create something that’s going to 
make your ideal clients want to open the email you’ve sent. Get them excited 
about your message!  

Create a juicy subject line that persuades your list to open your email. It’s got be 
attractive, and it’s got to resonate with your reader. Of course, not everyone will 
read each email and that’s okay, but give them a reason to open your email. Don’t 
forget to use powerful keywords! 

Subject Line Tips & Tricks 

• “How to” subjects tend to be specific and appealing 
• Appeal to the desires of your ideal clients 
• Appeal to your ideal clients pain points 
• Express that you have a solution for them 
• “3 steps” or “5 steps” is always to the point - easy articles to read through 
• Make it interesting and intriguing - make them want the whole story  
• Make it valuable and dramatic 
• People want a free gift - say it in your head line 
• Highlight a promotion - use text like “FLASH SALE” 

If this is something you’re not particularly good at, use this link to help you 
generate effective subject lines. And don’t worry, the more you practice coming 
up with subject lines, the better you’ll become! 

Here are a few subject line ideas to get you started… 

• A Special GIFT for You (It's FREE!)  
• Don’t miss this…  
• The #1 mistake you might be making in your business.. 
• Want a FREE business strategy session with me? 
• Are you busy? 
• Only open this if you value your time… 
• I accidentally quit my 9-5! 
• I’ll let YOU in on a secret… 
• New FREE Training - Insert Training Name Here… 
• Want to be happy this year?

S U B J E C T  L I N E S

http://tweakyourbiz.com/tools/title-generator/index.php
http://tweakyourbiz.com/tools/title-generator/index.php
http://tweakyourbiz.com/tools/title-generator/index.php
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You’re so close to getting your newsletter ready to go out into the world…but 
before you click send you want to make sure your email is designed in a way that 
truly represents your brand. It doesn’t have to be 100% perfect, but take a stand 
for your business by having a high-standard for your brand. The design of your 
email will reflect that weekly in your potential clients inbox. 

Remember, you’re making a huge impression through your email design and it’s a 
representation of your brand! 

The thing is ,  you have to stand out from the crowd to get noticed so I  don’t  
want your photos, graphics or any element of your email  template for that 
matter to look sloppy and unprofessional .  Your business should look 
amazing! 

Although you should be aiming to do the best you can you should be aiming 
for the fol lowing: 

1. Professional look and feel 
2. Consistency  
3. Branding that stands out from the crowd 

I’ve created a special training that will help you format your newsletter in 
MailChimp. It’s what I first used when I was starting out. It’s an amazing platform 
and easy to use! 

Email Design Tips & Tricks 

• Be consistent with your design  
• Use the same header 
• Use great imagery through out your email 
• Bolden and italicise some of the text to makes the text easier to read 
• Have a consistent style throughout your whole email 
• Use color in fonts or boxes 
• Use a unique color for your links 
• Choose images with great eye contact within your emails  
• Choose images that show radiant and happy emotions within your emails. 

On the next page is a newsletter example and sales email example I’ve sent out 
to give you a rough idea of what your design should look like. Feel free to get 
more colorful. My brand is pretty neutral but I try to use beige/gold when I can! 
Especially in my photography too! 

D E S I G N I N G  Y O U R  E M A I L

CLICK HERE TO ACCESS VIDEO

http://www.bethgharper.com/noteworthy-newsletters-guide
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D E S I G N I N G  Y O U R  E M A I L
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D E S I G N I N G  Y O U R  E M A I L
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D E S I G N I N G  Y O U R  E M A I L
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D E S I G N I N G  Y O U R  E M A I L
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You’re just moments away from clicking send on your newsletter! But before you 
do, there’s a few things I want you to think about… 

First, think about the specific days and times you want to send out your emails. If 
you want a successful business, marketing is part of the package and has to be 
consistent, so come up with a plan. 

Maybe you send your newsletters on Tuesdays and then sales emails on 
Thursdays and Saturdays. Feel free to test out different days and times over the 
next few weeks. I like to send out my emails on Mondays, Wednesdays and 
Fridays. I try to avoid the weekends when I can but your list may love hearing from 
you on weekend! Test it out.  

Write your schedule below: 

Second, you have the option of sending your emails out live or your can schedule 
your emails out in advance. This depends on the routine your create for your 
business. You get to choose what’s best for you. 

On the next page, I’ve created a checklist for you to go through that will help 
make sure your newsletter is in pristine condition before it’s sent out to your list.

C L I C K  S E N D
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Is this email easy to read through (do I need to add bullet points or bold text in 

the email)? 

Does this email make sense? 

What will this teach my list? 

How’s my grammar? 

Are there any typos? 

Have I added enough content? 

Are all the links working? 

Have I sent a test email? 

How does it look on desktop? 

How does it look on mobile(54% of emails are opened on a mobile device)? 

Have I personalized the email by adding the persons name throughout my 

email? 

Are the photo’s formatted properly? 

Do I end it well? 

Did I include a P.S. (The P.S. is the second most read part of the email)? 

Do I have a powerful first line (the opening first line is the most read part of the 

email)? 

Would I like to read this email? 

Am I sending out my emails on the same days every week? 

Do I have any unnecessary text or lines in this email? 

Did I stick to a subject and theme through out the whole email? 

Is my subject line enticing enough? 

Am I sending this email to the correct list? 

Am I missing anything?

N E W S L E T T E R  C H E C K L I S T
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Before you go, I want to leave you with a few last tips. As you start out, it’s all trial 
and error. Note that just because I do things one way, that doesn’t mean you can’t 
try other strategies as well. 

For example, another amazing entrepreneur I know uses a different content 
creation strategy, she writes newsletters in batches (I touched on this earlier on in 
the guide). This cuts down on time and makes it easier because she’s already in 
the right frame of mind for writing. You can batch your newsletters for the month…
or even longer. Maybe you choose to do three months worth all in one day and 
then schedule them to go out on specific days. It’s totally up to you! 

Find what works best for you and implement the tips and tricks from this guide 
that fit best for your business. This is your business, you get to call the shots.  

Now lets talk about the haters. Unsubscribes, I know it hurts a little when you see 
that notification pop up but don’t allow it get you down. It better that someone 
unsubscribe from your list than continue receiving emails they don’t want. If 
someone unsubscribes, they were never meant to be on your list anyways!  

I used to get upset about this in the beginning but now I’m relieved when 
someone unsubscribes from my life because I want to make sure my list is full of 
people who genuinely want to hear from me and purchase from me! I hope you 
adopt this belief next time someone unsubscribes from your list.  

We don’t have to compete with other entrepreneurs. There are enough clients out 
there for all of us. After all, there are 3.4 billion people online! Remember, not 
everyone will resonate with me and my brand. Your clients are out there waiting to 
discover you and your mission. You might be the only person that can get through 
with your message to certain people. I could try as much as I like but if they 
resonate with your story then it’s you they want to work with.  

I encourage you to stay client focused because your people need you and your 
incredible services. Do you want them to achieve amazing success through your 
services? You’d be doing them a disservice if you didn’t nurture a relationship with 
them through your newsletters. So I urge you to create a strong email marketing 
strategy.  

Congratulations on finishing the Noteworthy Newsletters Guide! 

Cheers! Here’s to big success in your online business, Darling!

F I N A L  T I P S



             
             
             
             
             

 

C L O S I N G  N O T E S
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Use the space below to jot down your biggest takes away from the Noteworthy 
Newsletters Guide. Make sure to also include what action steps you need to take 
so you can start implementing a strong email marketing strategy into your online 
business.



             
             
             
             
             

 

“ I F  I  WA I T E D  F O R  P E R F E C T I O N, 

I  WO U L D  N E V E R  W R I T E .” 
- Margaret Atwood
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